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Can I recycle a 
beer bottle with 
a lime wedge 
stuck inside?

[ yes! ]
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Grist has been dishing out green news and commentary with a wry twist 

since 1999—which, to be frank, was way before most people cared about 

such things. As we celebrate a decade of online media success, we also find 

ourselves at a point in time that feels, well, freaky: traditional journalism is 

imploding, federal efforts to fight climate change are stalling, and the wave of 

green chatter online can leave people confused about how to move forward.

Grist has always been the one site people can count on to help make sense of 

it all, and now we consider that role to be more important than ever.

In this, our first official annual report, we spend a whole mess of time reflect-

ing on the 10 years behind us. But even as we write this, we have our feet 

planted firmly in the present and our eyes fixed on the future. Across the 

country, individuals and communities are implementing real solutions that are 

moving us toward a more sustainable future. We are committed to spotlighting 

their work, so that we can continue to inspire and mobilize a new generation 

to make change. 

Yep, it’s true, we’re positively drenched in hope—we can’t help ourselves. But 

don’t worry: we’re still the irreverent Grist we’ve always been. Because of the 

many things this planet is running out of, sanctimonious tree-huggers ain’t one.  

  

Laugh now— 
or the planet 

gets it.
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Grist sets the agenda 
by showing how green is 

reshaping our world. 
We cut through the noise  

and empower a new 
generation to make  

change.
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Big-time interviews: President(ial candidate) Barack Obama 

l Sen. John McCain l Sen. Hillary Clinton l Vice President 

Al Gore l Vice President Joe Biden l EPA Administrator Lisa 

Jackson l green-jobs guru Van Jones l actress Julia Louis-

Dreyfus l hip-hop mogul Russell Simmons l Wal-Mart CEO 

Lee Scott l comedian David Cross l musician Wyclef Jean 

l Nobel Laureate Wangari Maathai l Sen. James Inhofe l 

musician Moby l Patagonia founder Yvon Chouinard l actor Ed 

Norton l evangelical leader Richard Cizik l former CIA head 

James Woolsey l mogul Richard Branson l GOP strategist 

Frank Luntz l venture capitalist Vinod Khosla l actor 

Robert Redford l philanthropist Ted Turner l consumer 

advocate Ralph Nader l author Eric Schlosser l organic chef 

Maria Hines l Michigan Governor Jennifer Granholm l 

author James Howard Kunstler l solar champion Hermann 

Scheer l author and nutritionist Marion Nestle l anti-nuclear 

activist Helen Caldicott l German Green Party chair Renate 

Künast l author Paul Hawken l professional pranksters The 

Yes Men l entrepreneur Nell Newman l Whole Foods CEO 

John Mackey l environmental-justice activist Majora Carter 

l Duke Energy CEO Jim Rogers l biologist E. O. Wilson l   

New York Times columnist Thomas Friedman l and more …
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WowZer. what an incredible decade this 

has been. In 1999, wanting to awaken a new generation to 

concerns about the environment, I decided to launch a news 

digest, emailing it to about a hundred friends and family 

members. During a slap-happy all-nighter, a co-conspirator 

and I added punny headlines to the first round of stories, 

and Grist was born. We called it “gloom and doom with a 

sense of humor.”

We didn’t know then that Grist would become the leading 

platform for green news, analysis, and advice. We didn’t know that 10 years later, our non-profit 

news organization would boast a monthly audience of 800,000, or that syndication to partners 

including Yahoo!, The Huffington Post, YouTube, and The Washington Post would expand our reach 

to millions more. We didn’t know that email would be overtaken by even newer, more innovative 

ways to distribute our work, like RSS, Twitter, and Facebook.

Most of all, we didn’t know that Grist would revolutionize the environmental conversation. 

Over the last 10 years, my staff and I have spent each day parsing the issues and helping our grow-

ing audience understand them. We have won awards and accolades for our work, including several 

Webbys, known as “the Oscars of the internet.” Grist’s unusual, irreverent approach to the news 

has earned coverage in other prominent U.S. and European media, including The New York Times, 

Newsweek, The Guardian, Vanity Fair, NBC, and PBS.

All this acclaim is appreciated, to be sure, but at Grist we have a deeper mission. We aim to shape the 

national conversation around climate and sustainability, engaging and mobilizing as many young people 

as we can. We’re using our patented “beacon in the smog” to highlight the innovators leading us to a 

cleaner, more sustainable future. As traditional journalism falters, the climate crisis grows ever more 

threatening, and federal climate legislation repeatedly tumbles, we are stepping up to point our audience 

to the stories that matter most, and give them the tools and inspiration they need to take action.

This is the first time we’ve produced an annual report (we feel so grown-up!). As we reflect on 

our first 10 years, we’re feeling a mix of pride at what we’ve accomplished and urgency about the 

challenges ahead. We wouldn’t have been able to come this far without the help of supporters like 

you. In particular, I want to acknowledge the tremendous generosity of Denis Hayes, the V. Kann 

Rasmussen Foundation, and the Kendeda Fund. Now it’s time to fire up the irrev-o-meter—a whole 

new decade awaits! 

— Chip Giller, Founder and CEO

punward 
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upward
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Grist is the Colbert Report of 

climate change, the Daily Show 

of deforestation, the Oprah of oil 

dependency—except with real 

reporting and analytical journalism.

Time magazine

Grist is reshaping green journalism by 

luring a younger and wider audience 

with an approach that’s not so much 

dumbed down as smart-alecked up. 

Outside magazine

Not that Grist isn’t serious, but it tends 

not to be gloomy. They’re not drinking the 

Kool-Aid—it’s more of a chaser.

Felicity Barringer, The New York Times
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As the mother of both a toddler and adult 

children, I find I’m constantly thinking about the very 

different stages of life we all go through to become inde-

pendent, successful people. Whether it’s negotiating those 

first steps from coffee table to couch or negotiating that 

first apartment lease, each phase is significant—for us and 

for those who support us.

Now that Grist has turned ten, it’s reached a new stage 

in its development as well, another benchmark in its 

incredible journey from upstart email news digest to dynamic online media platform. On behalf 

of the entire board, I offer warm congratulations (and maybe a small sigh of relief) to Grist on the 

successful completion of its first decade.

I’ve been involved with the organization from the beginning, first as an observer and volunteer, 

then as a board member, and most recently as board chair. And I’ve watched with growing pride 

as Grist has developed into a full-fledged, highly successful voice that’s having a real influence on 

this country’s conversations. That influence was confirmed in a very public way in 2009 when Chip 

Giller, who has been named a “Hero of the Environment” by Time magazine, received a prestigious 

Heinz Award.

Over the last year, the board and staff worked together to develop a strategic plan that will see us 

into the next decade, and we reconfirmed the vital importance of our mission: informing, engaging, 

and activating the next generation. We have also found ways to remain innovative and flexible (and 

undaunted) in the face of the troubled economy.

And what an important time it is to have Grist’s smarts and humor in the mix. Traditional jour-

nalism is faltering, even as the need for strong reporting grows. The public’s green fetish is waning, 

just when we need the most allies. In climate change, we face an enormous threat, but also an enor-

mous opportunity: a chance to build a sustainable future, one that is wise, healthy, and clean. Grist, 

exercising a visionary outlook that has served it well since its beginnings, is committed to reporting 

on that future, and inspiring people to make—and demand—real change.

As a board chair and as a long-time fan, nothing could make me happier than that. And I didn’t even 

have to change any diapers along the way.

— Susan L. Kaufman, Board Chair

watching Grist 
grow
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Hey, Poachers, 
Leave Those 
Squids Alone

It Takes a Pillage  
to Raze the  

Wild

How Do You Solve  
a Problem Like 

Malaria?

I Can’t Believe I Ate 
the Coal Thing

[ punny headlines we’re 

very proud of ]
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1999 Grist launches! 
Environmental news summaries with punny headlines 

emailed to 100 people n Founder Chip Giller and sprawling 

staff of 1.5 begin churning out Daily Grist. Word spreads  

2000 Grist’s inaugural April Fool’s Day edition includes 

items on Pamela Anderson hosting an Earth Day event and 

Ford unveiling a “Mastodon” SUV. A gullible (and later 

miffed) USA Today columnist repeats some of the stories 

as fact  n Ten days before the presidential election, Grist 

reports that the Gore campaign has begun to try to lure environmental voters back from the Nader 

camp. Headline: “Woo Is Me” n By the end of the year, subscriptions to Daily Grist have reached 

30,000 2001In the wake of Sept. 11, Grist reports on accusations that “eco-terrorists” planned 

the attacks n Chip Giller named a “New Media Hero” by AlterNet n Skepticism rules the day as Grist 

takes a skeptical look at Mr. Skeptic himself, Bjorn Lomborg 2002 Ask Umbra advice column 

debuts, answering questions on chemtrails and fish farming n “Power Shift” special series explores 

local efforts to combat global climate change 2003 Grist spins off from the Earth Day Network, 

becoming its own entity n Staffers eat only grapefruit for two weeks to raise money to hire a new writer 

n Grist wins Utne Independent Press Award for Online Political Coverage n Monthly audience size = 

100,000, staff size = 5 2004 Grist wins Lehman Award for Excellence in Public Advocacy from 

the Tides Foundation n Red Sox win first World Series since 1918! Founder Chip Giller openly weeps 

n Grist conducts interviews with leading presidential candidates n Grist debuts a blog n Monthly 

audience size = 200,000, staff size = 12 2005 Grist hosts “Death of Environmentalism” debate. 

Fisticuffs ensue n Grist launches Grist List, a weekly round-up of weird and wonderful green things  n 

Grist wins “People’s Choice” Webby award, known as the Oscars of the internet n Monthly audience 

reaches 500,000 2006 Seminal “Poverty and the Environment” series earns widespread acclaim 

n Popular food section gets its official start with debut of “Victual Reality” column n Grist wins second 

consecutive “People’s Choice” Webby award, Utne Independent Press Award for Online Political 

Coverage and conservation achievement award from the National Wildlife Federation. What a haul! 

n Giller appears in Vanity Fair green issue, much to staff’s amusement 2007 Grist publishes first 

book, Wake Up and Smell the Planet n Giller named Hero of the Environment by Time magazine n Grist 

editors give eco-advice on NBC’s Today show. Meredith Vieira smiles politely 2008 April Fool’s 

Daily Grist says Gore has at long last tossed hat in presidential ring, exciting believers far and wide (and 

pissing them off mightily when truth is revealed) n Grist interviews all leading presidential candidates, 

including Obama and McCain n Wake Up and Smell the Planet wins silver medal at Independent 

Publisher Book Awards 2009 For Valentine’s Day, Ask Umbra films a musical about non-toxic sex 

toys n To celebrate 10th anniversary, Grist launches a redesigned site (and gorges on cake) n Monthly 

audience hits 800,000, syndication reaches millions more n  

a timeline
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It was the Year of the Ox, 
and, hooboy, did Grist pay 
tribute to that hardworking 
animal as we marked our 10th 
anniversary. From relaunch-
ing our entire site to reporting 

on the Copenhagen climate conference, from 
running a savvy “Screw Earth Day” campaign to 
ramping up the daily news and analysis our audi-
ence has come to depend on, we made it a year to 
remember. Here are 10 of our favorite highlights:

10 we inspired action. Our 2009 reader survey showed that 84 

percent of respondents had changed an action or behavior in the past year based on 

Grist content. Nearly half said they weren’t otherwise affiliated with green groups. With a monthly 

audience of 800,000 and an even broader reach through syndication, we’re leading to real change 

on the ground. 9 we gave ourselves a facelift. 
A major revamp of our website has allowed users to become more informed while 

connecting with like-minded people and learning how to make a difference. Dynamic, multi-

pronged, socially networked, and full of the meaty coverage readers have come to expect, the site 

saw record-high traffic within days, which has kept on climbing. 8 we scored 
the senators. Hot on the heels of our        comprehensive cam‑

paign package in late 2008, we kept our political nose to the grindstone (ouch!). As part of Climate 

Citizens, a project intended to hold politicians accountable on climate change, we produced a 

report card grading senators on the transparency of their climate and energy positions. Fifty-three 

percent scored a C or worse. Wondering if we were objective? Climate denier James Inhofe 

(R-Okla.) scored an A!           7 we screwed Earth Day. Our 

savvy Screw Earth Day campaign poked fun at the tokenism of this eco-holiday and offered 

Grist as a tool for greening everyday life. Nearly 250 media outlets—including Newsweek, Rolling 

Grist at 10
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Stone, The Washington Post, U.S. News, Chicago Tribune, and public radio’s Marketplace—reported 

on the campaign, which successfully attracted thousands of new registrants to our site. 

6 we tweeted our heads off. Grist ramped up its presence 

on social networking sites, starting Twitter feeds that are earning thousands of followers, 

creating a Facebook application called Hot Dish that encouraged students to get involved in the 

climate fight, and sharing our stories (and encouraging readers to share them) through sites like 

Digg and Stumbleupon. We increased referral traffic from social networks to Grist by 66 percent 

from Oct. 2008 to Sept. 2009, and increased our fans and followers on social networking sites 

by 57 percent during the same time. 5 we upped the ante. On the 

fundraising front, we launched       two successful and fast-growing new programs: 

Beacon in the Smog, for major donors, and Friends with Benefits, a membership program for 

those who give at lower levels. Thanks to these new programs, individual giving soared from 13 

percent to 22 percent of our total income. 4 we made friends. Grist 

held events for readers across the country, in Boston, New York, Washington, D.C., and 

San Francisco. We met hundreds of entrepreneurs, engineers, wonkheads, writers, and others—

even two former Grist interns who are happily pursuing a green life together in Oregon! 

 3 we got noticed. Media coverage ranged from USA Today to Budget 

Travel to MSNBC, and founder Chip Giller was honored with a prestigious Heinz Award 

from Teresa Heinz and her family foundation. Heinz said Giller “has taken traditional 

environmental journalism and turned it on its head. He has injected environmental reporting 

with irreverence and wit, yet without compromising depth and accuracy. At a time of declining 

journalistic budgets and standards, Mr. Giller has established Grist as a serious source of 

independent content and analysis that makes environmental issues relevant to a new and broad 

audience.” 2  we got strategery. There were meetings, there were 

brainstorms, there were PowerPoints and breakout sessions. And eventually, 

they added up to a strikingly handsome three-year business plan that will carry us forward.  

1 we kept our beacon burning. In a universe where       

apps and fads come and go (and where traditional news outlets are folding like lawn 

chairs), Grist remains a beacon in the smog for those who want to build a better world. Each 

day, we produce the news, analysis, and advice you need. This year alone, we covered coal-

plant protests, drew connections between swine flu and factory farming, followed landmark 

climate legislation, introduced the latest green-tech gadgets, reported on the White House’s 

organic garden, picked apart media efforts to refute sound climate science, traveled to 

Copenhagen to produce a multimedia package on the climate conference, gave tips for green 

weddings and child-rearing, and more … and more … and more. Our beacon burns bright all 

day and night—good thing it’s solar-powered.



12

Grist 
2009  

financials*

60% Grants: $1,890,000

15% Major Donors: $482,086

7% Reader Support and Other Gifts: $206,896 

14% Advertising/Earned Income: $425,958

3% In-kind Contributions: $92,788

1% Other: $45,466

Total operating Revenues: $3,143,194

75% Program: $2,563,937

13% Management: $434,011

12% Fundraising: $405,074

Total operating Expenses: $3,403,022

* Information taken from Grist’s Fiscal Year 2009 (October 1 – 
September 30) Audited Financial Statements, completed by 
Peterson Sullivan LLP. For inquiring minds: Yes, we technically 
spent more than we raised and earned in Fiscal Year 2009. The 
Grist Board of Directors made the strategic decision to use 
a portion of our reserves to invest in our future and support 
capacity-building activities. (And, no, don’t get the idea that we 
are sitting on our own Fort Knox here at Grist HQ!)
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John Alderman 

Publisher, Slate

Gino Borland 

Businessman & Investor

Tony Conrad 

CEO/Founder, Sphere

Laura DeBonis

Chip Giller 

Founder and President, Grist

Kristen Grimm 

President, Spitfire Strategies

Daniel Katz 

Director, Environment Program, 

The Overbrook Foundation

Bill McKibben 

Author

Matt Mullenweg  

Founder, WordPress and Automattic

Wendy Schmidt  

President, The Schmidt Family 

Foundation

Kelsey Wirth 

Trustee, Winslow Foundation

Institutional affiliations listed for identification purposes only

President

Susan L. Kaufman

Treasurer

Rachel Morello-Frosch 

Associate Professor, University of 

California, Berkeley

Clerk

Ben Strauss, Ph.D. 

Interim Executive Director,  

Climate Central

board of  
directors
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donors

$100,000+
Ford Foundation
Kendeda Fund
David and Lucile Packard 

Foundation
V. Kann Rasmussen 

Foundation
Schmidt Family 

Foundation

$50,000-$99,999
Campion Foundation
Rockefeller Brothers Fund
Rockefeller Family Fund

$25,000-$49,999
Alki Fund of the Tides 

Foundation
Geraldine R. Dodge 

Foundation
Overbrook Foundation
Park Foundation
Marisla Foundation
Russell Family Foundation
Winslow Foundation
 
$10,000 - $24,999
Carter Dalton Quinn 

Charitable Trust
Laura DeBonis and  

Scott Nathan
Aileen Getty
Johnson Family 

Foundation
Roxanne and Michael 

Klein
McIntosh Foundation
WestWind Foundation
Wilburforce Foundation
Jenny Sorensen and Chip 

Giller 
Kelsey Wirth and Samuel 

Myers

$5,000 - $9,999
Anonymous
Gino Borland
Mimi and Peter Buckley
Karen and Jeremy Butler
Barbara Chang and Jerry 

Colonna
Toni Cupal and Mike Volpi
Barbara Ettinger and  

Sven Huseby
E. Marianne Gabel
Kristen Grimm
Grace R. and Alan D. 

Marcus Foundation
Patagonia
Richard Pearlstone 
Marcia Riklis
Martha Wyckoff and  

Jerry Tone

$1,000 - $4,999
Alexandra and John 

Alderman
Nathalie and James 

Andrews
Katharine Baker Trust
Debbi and Paul Brainerd
Casten Family Fund 

Elizabeth Catto Shaw and 
Daniel Shaw 

Malinda and Yvon 
Chouinard 

Barbara David
Jeffrey Delkin
Michelle DePass
Danna Drori and  

Benjamin Strauss 
Easter Foundation
econscious
Wendy Ettinger and  

Derek McLane
Linda Freed and  

Alan Schmitt
Felice and Darrell 

Friedman
Stone Gossard
Ellen and Robert 

Gutenstein
Gaia Fund 
Gail Boyer Hayes and  

Denis Hayes
Lisa and Sam Howe 

Verhovek
Susan L. Kaufman and  

Laura Schulz
Martha Kongsgaard and 

Peter Goldman 
Joseph Lockhart
Sally and Bill Meadows
Rachel Morello-Frosch 

and David Eifler
Ocean Foundation
Julie and William Parish 
Warner Philips
Kerri Ratcliffe
Lisa Renstrom and  

Robert Perkowitz
Wendy Gordon 

Rockefeller and Larry 
Rockefeller

Bronwyn and Brian Scott
Anne and Morgan Seeley
Stacey and Donnan 

Steele 
Susan Swig 
Betsy Tarlin and  

Marcos Rosenbaum
Maggie and Doug Walker
Donald Weeden

MATCHING GIFTS
Adobe Systems, Inc.
Barclays Global Investor
The Boeing Company
Compton Foundation, Inc.
Ford Foundation
Bill & Melinda Gates 

Foundation
Google
Microsoft Corporation
Patagonia
Prospect Hill Foundation
Starbucks Coffee 

Company
T. Rowe Price Associates

In-Kind 
Donations
BuyGreen
CRMfusion Inc.
Dahon
Davis Wright Tremaine 

LLP
Klean Kanteen
MyChelle Dermaceuticals
NonFiction Media
Osprey
PassionFly
V. Kann Rasmussen 

Foundation
Rickshaw Bagworks, Inc.
Ron Castle Webs
Salesforce
WilmerHale
Xtracycle

For more information 
or to make a donation, 
please contact our 
splendid development 
director, Erika Croxton: 
206.876.3160,  
ecroxton@grist.org

GRIST
710 Second Ave. 
Suite 860  
Seattle, WA 98104

Printed using soy inks on 
100% recycled paper with 
50% post-consumer waste

Meet Our Delightful,  
Dedicated Donors

Grist is beyond grateful to the 
leagues of supporters who 
make our work possible. We 
are proud to acknowledge 
the generous contributions 
of the following individuals, 
foundations, corporations, and 
other organizations during 
fiscal year 2009. Although 
space constraints prevent us 
from listing the thousands upon 
thousands of gifts we receive 
from our individual readers every 
year, we swoon when we think 
about them. Thank you all!
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Paper or plastic?

Why do my CFL bulbs 
smell funny?

Leave on 
or restart?

Paper  
towels or 
electric 
dryer?

Cloth or 
disposable?

[ bring your own bags ]

[ either – they’re equal ]

[ both, but local for sure ]

[ dryer, if you can’t drip dry ]

[ restart ]

[ are you sure it’s your bulbs? check the cat ]

Organic or local?
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I love Grist! 
Can I send you 

money?
— Ann, Grist reader

[  Hmm, we need to think about that one … oh, OK! 
Please visit www.grist.org/give or send a note to 
donate@grist.org  ]


